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Types	
  of	
  Communica<on?	
  

h>p://thepostdocway.com/content/elevator-­‐pitches-­‐scien<sts-­‐what-­‐when-­‐where-­‐and-­‐how	
  



Purpose	
  of	
  a	
  Pitch	
  

•  Convey	
  informa<on?	
  
•  Impress?	
  
•  Get	
  a	
  commitment?	
  
•  Tell	
  everything	
  about	
  a	
  subject?	
  



Keys	
  to	
  Effec<ve	
  Pitch	
  

•  Clear	
  
•  Concise	
  
•  Memorable	
  
•  Powerful	
  
•  Ac<ve	
  
•  Story	
  





Result	
  of	
  a	
  Successful	
  Pitch	
  

Audience	
  will:	
  
Understand,	
  Believe	
  and	
  Act	
  

	
  



How	
  to	
  make	
  an	
  Effec<ve	
  Pitch	
  

•  Know	
  your	
  “WHY”	
  
•  What	
  gets	
  you	
  up	
  in	
  the	
  morning?	
  
•  Dream	
  BIG	
  

•  It’s	
  not	
  about	
  you!	
  
•  It’s	
  about	
  the	
  BENEFIT	
  to	
  someone	
  else!	
  

•  PRACTICE,	
  PRACTICE	
  &	
  PRACTICE	
  MORE	
  



VALUE PROPOSITION

For…target consumer

Who…customer need/desire

We provide…offering/service

That…delivered benefits

Unlike…alternatives available

We…distinguishing advantages of offering



Let’s	
  Play!	
  



Your	
  Personal	
  Pitch	
  

A>ribute	
  3	
  



Your	
  Research	
  Pitch	
  

Target	
  



Questions?? 

	
  
	
  
	
  
Nik	
  Rokop	
  
Industry	
  Assistant	
  Professor	
  of	
  Entrepreneurship	
  
Entrepreneurship	
  Academy	
  
Illinois	
  Ins<tute	
  of	
  Technology	
  
10	
  W	
  35th	
  St.,	
  13C9-­‐2	
  
Chicago,	
  IL	
  60616	
  
Phone:	
  312-­‐567-­‐3030	
  
Cell:	
  312-­‐404-­‐4454	
  
blogs.iit.edu/entrepreneurship	
  
nrokop@stuart.iit.edu	
  

Thank	
  You!	
  


